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Context  

Mohamed Esa, Member of the Netzwerk 

Sprachvergnügen 

 Strategiepapier “Deutsch als Fremdsprache in den 

USA in der Krise?” 

MLA Enrollment Report  

 Local Situation 



Goals – Immediate & Long term  

 Taking stock of the local situation for German & react to the 

recommendations of the Strategiepapier 

 To create and/or strengthen relationships across 

constituencies (teachers, institutions, cultural organizations) 

 To begin dialogue with outside actors – district 

administrators, principals, deans 

 To showcase successful programs  

 To leave with concrete plans for the immediate future  

 



Local Partners  

 Motivated by the success of the leadership conference 

“Future of German Language Instruction in Maryland, 

Washington, DC, and Northern Virginia”, 1998  

 

 AATG – Maryland / DC Metro Chapter Board  

 Goethe Institute, Washington  

 German Embassy  

 

 



The Summit Day 



Format   

 Morning Panels & Invited Speakers 

 All constituencies included 

 Embassy and National Organization Perspectives 

 Business Experiences  

 Administrator Perspectives  

 Teacher Success Stories 

 Different levels included  

 High School  

 Higher Ed 

 Private Schools  

 Public Schools  

 

 





Reception and Breakfast 



Greetings 



Greetings 

Andrea Christ- Embassy of the Federal Republic of Germany 



Bringing Constituencies Together 

Dean Poos, Catholic University Board Member & President of German 

Society of Maryland  



Panel 1 Perspectives from the 

Business and Government World 



Plenary Address- Helene Zimmer-Loew 



Panel 2- Current Challenges to  

Offering German 



……………. 



Panel 3-  

Success Stories- Direct/Local 



5 Discussion Groups 

1. Business Partnerships 

 

2. Why Learn German? New 

Promotional Materials 

 

3. Educational Partnerships 

 

4. Improving Teacher Quality 

 

5. Community Outreach   



Action Plan: Business Partnerships 

1. Set clear goals 

 

2. Consider the business 

perspective 

 

3. Create a list of local 

companies 

 

4. Invite businesses to an event 

at your school 



Action Plan: Promotion 

1. Centralize distribution of marketing 

materials (AATG Webshop) 

 

2. One Goethe-Institut website to 

download materials with links to 

AATG Webshop 

 

3. Brochure: “German Means Business” 

 

4. Use social network sites better 

 

5. Create newsletter for young readers  



Action Plan: Educational Partnerships 

1. Access admissions info at 
college level 

 

2. Create social student networks 

 

3. Institute an AATG Chapter 
Stammtisch 

 

4. Joint immersion weekend HS-
College 

 

5. Advertise events on chapter 
website and listserv 

 



Action Plan: Improving Teacher Quality 

 1. Identify Problems 
for Qualification 
& Certification 

 

2. Support 
Prospective 
Teachers in 
Navigating System  

 

3. AATG Outreach 
to Graduate 
Students to go 
into Teaching Field 

 

4. Integrated 
Information  

 



Action Plan: Community Outreach 

1. Hold another Summit soon 

 

2. Support MD legislative initiative for 

“German Heritage Month” 

 

3. Help develop a “super website” 

 

4. Visit  community with PPT or talk 

or hands-on activities 



Outcomes: Scholarships 

At the summit, Dan Hamilton generously offered 2 scholarship for 

students to study at Concordia Language Villages in the summer 

 

 



Outcomes: Scholarships 

The German Society of Maryland implemented The Gerhard Meinzer 

Student Scholarship allowing a Maryland High School student to study in 

Germany in the summer of 2012  



Outcomes: Stammtisch 

4 Chapter Stammtische have been held in DC and Maryland 



Outcomes:  Publicity from DW  

 1 Article on the 

Summit 

 1 Article about 

teaching German 

at Gallaudet 

 Article in 

Amerika Woche 



Outcomes: Summit II 

 German Means Business  

 December 9, 2011 

 Goethe-Institut Washington 
German American Heritage 
Museum 

 Goals: 
 Partnerships School and 

Business Community 
 

 Internships for German 
students 
 

 Business visits for High School 
Students 
 

 Promoting German 



Planning Checklist  

 Create a smallish committee of workaholics  

 Set the goals & fundraise  

 Find a host and set a date  

 Write invitation letters 

 Set the format – variety important!  

 Keep up communication via blog, website, emails  

 Follow up within 6 to 9 months  

 



For more information… 

 Visit http://futureofgerman.blogspot.com 

 Full video of summit 

http://live.cua.edu/ACADEMICS/ModernLanguages/Sym

posium-110226.cfm 

 

 Contact:  

 Claudia Bornholdt:  bornholdt@cua.edu 

 Katrina Griffin:  katrina.griffin@gmail.com 

 Deborah Mifflin: mifflind@jhu.edu  
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