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Mehr Deutschunterricht in den USA

y

Ly
"Why German is 4U!" erkidrt ein Flyer des Goethe-Instituts

50 Millionen Amerik haben d he Vorfahren — aber nur gut eine Million von ihnen spricht
die Sprache noch im Alltag, Deutschikurse fallen oft dem Rotstift zum Qpfer. Deutschlehrer wollen
diesem Trend entgegenwirken.

Es ist ein Widerspruch, den keiner so recht erklaren kann: Wahrend Deutsch als Unterrichtsfach an
der Schule weiterhin beliebt bleibt, nimmt die Zahl der Studenten, die Deutsch als Fach wahlen,
kentinuierlich ab. Aber sowohl fior High Schools als auch fir Universitdten gilt: In Zeiten knapper
Kassen wird zuerst der Sprachunterricht gestrichen. Am vergangenen Wochenende trafen sich in der
US-Hauptstadt Washington DC Deutschlehrerinnen und -lehrer der Region, um MaBnahmen gegen
die Krise zu entwickeln. Ihr Motto: Deutsch ist cool.

Und es ist allgegenwartig. "Gesundheit™ heilt es auch hier, wenn jemand niest, fir "Weltschmerz"
und "Kindergarten” gibt es keine englische Ubersetzung. Und wenn bei amerikanischen
Sportveranstaltungen die Emotionen hochschlagen, dann wissen die Veranstalter, welches Lied sie
spielen missen, damit die ganze Arena einstimmt: den Kernkraft-400-Sport-Hymnen-Remix von
Zombie Nation. Doch kaum jemand in den Football- und Eishockey-Stadien aoder den
Basketballarenen ist sich bewusst, dass dieser Sport-Klassiker aus Deutschland kommt.

Madern, nicht deutschtiimelnd

Daniel Hamiiton

Dass so vieles in den USA einen deutschen Ursprung hat, misse man ausnutzen, erklart Daniel
Hamilton von der John-Hopkins-Universitat. Denn der Blick musse sich in die Zukunft richten, nicht in
die Vergangenheit. Deutschtimelei habe ausgedient. Jingere Leute wollten wissen, warum
Deutschland und die deutsche Sprache relevant fir sie seien. lhm fallt als erstes der Energiebereich
ein. Deutschland ist fGhrend bei der Technik der alternativen Energien, von der viel in die USA
importiert wird.

Doch nicht nur in Wirtschaft und Wissenschaft hat Deutschland viel zu bieten, natirlich auch auf
kulturellem Gebiet, zum Beispiel der Musik. Und das gilt eben nicht nur fiir die Klassiker —siehe
Zombie Nation. Deutschen Rockmusikern rat Daniel Hamilton: "Diese Leute soliten in die USA
kommen, die wirden ein Publikum erreichen.” Und nebenbei die Popularitat des Deutschunterrichts
steigern. Denn emetionale Bindungen zu Menschen oder der Kultur eines Landes sind die wichtigste
Metivation, eine Sprache zu lermen.

Engagierte Lehrer und kleine Klassen

Engogiert sich fir die deutsche che:
Lehrrin Katrina Griffin

Dennoch wurde in den Diskussionen der mehr als 100 Deutsch-Experten von Schulen, Universitaten
und Stiftungen sowie dem Goethe-Institut und der deutschen Botschaft deutlich, dass der Erfolg und
die Existenz von Deutschkursen in den USA derzeit vor allem vom personlichen Engagement der
Lehrerinnen und Lehrer abhangt. Die 16-jahrige Sharon lernt seit vier lahren an ihrer High School in
Anne Arundel County in Maryland Deutsch und erklart: "Deutsch gefallt mir, weil es sehr interessant
ist - und meine Lehrerin ist ausgezeichnet."

Sharons Lob gilt Katrina Griffin, der Vorsitzenden des Deutschlehrerverbandes der Region in und um
Washington. Man merkt ihr an, dass sie sich fir ihr Fach engagiert, dass sie mit immer neuen ldeen
ihre Schiler begeistern kann. Dabei macht sie aus der Not eine Tugend. Kleine Klassen von nur 20 bis
30 Schilern seien ein Vorteil, so die Deutschlehrerin: “"Wir kinnen viele Projekte machen, die in
anderen Sprachen nicht gehen, weil die Klassen zu groR sind und der Lehrplan strikt. AuRerdem
machen wir Dinge, die Spak machen.” Griffin Iadt ihre Schidler zum Beispiel zu einem deutschen
Frihstick mit Brot und Kase ein, ldsst die Berliner Mauer nachbauen oder einen deutschen Friedhof.

Amerikaner lernen keine Fremdsprachen

[Es sei schwer, Amerikaner Oberhaupt zum Erlernen einer fremden Sprache zu motivieren, erklart
Andrea Christ, stelivertretende Leiterin der Kulturabteilung der deutschen Botschaft. Nur 30 Prozent




Context
® Mohamed Esa, Member of the Netzwerk

Sprachvergnﬁgen

® Strategiepapier “Deutsch als Fremdsprache in den

USA in der Krise?”
e MLA Enrollment Report

® | ocal Situation




Goals - Immediate & Long term

Taking stock of the local situation for German & react to the

recommendations of the Strategiepapier

To create and/or strengthen relationships ACross

constituencies (teachers, institutions, cultural organizations)

To begin dialogue with outside actors — district

administrators, principals, deans

To showcase SUCCGSSfUl programs

To leave with concrete plans for the immediate future




L ocal Partners

Motivated by the success of the leadership conference

“Future of German Language Instruction in Maryland,

Washington, DC, and Northern Virginia”, 1998

AATG — Maryland / DC Metro Chapter Board
Goethe Institute, Washington

German Embassy




The Summit Day
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Our Sponsors

* Botschaft
G2 der Bundesrepublil Deutschland
Washington
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WASHINGTON

Building Bridges for Future Partnerships

American Association of Teachers of German

Summit on the Future oi
German in Maryland and the
DC Metro Region

The Catholic University of America, Washington, DC

Saturday, February 26, 2011
8:00 am - 5:30 pm.

This summit is made possible through the generous support of:

The School of Arts & Sciences, Catholic University of America,
Embassy of the Federal Republic of Germany, Washington
Goethe-Institut Washington, German Society of Maryland,
Baltimore Kickers, Maryland/ DC Metro Chapter of the
American Association of Teachers of German (AATG)




Format

Morning Panels & Invited Speakers

All constituencies included

® Embassy and National Organization Perspectives

® Business Experiences

® Administrator Perspectives JLIC UMt

® Teacher Success Stories ,

Different levels included .",&‘.‘, Thi
. = ATHOLLiVERSIT

High School UNIVES e
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Private Schools r1on,
Public Schools -
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Program
(Pryzbla Center)

8-9:00 - Registration / Coffee & Breakfast

9-9:30 - Welcoming Remarks

Ms. Katrina Griffin, AATG Maryland/DC Metro

Ms. Andrea Christ, Embassy of Federal Republic of Germany
Mr. Ulrich Braess, Goethe-institut Washington

Dr. Claudia Bornholdt, Catholic University

9:30-12:30 - Discussion Panels (consecutive)

Panel 1: Why learn German? Perspectives from the Business and
Government World (Moderator: Dr. Mohamed Esa, McDaniel College)
Dr. Daniel Hamiiton, Center for Transatlantic Relations, SAIS

Mr. Dennis Burnett, EADS North America, Inc.

M. Peter J. Esser, Representative of German Industry & Trade

Mr. Tyson Barker, Bertelsmann Foundation, Washington DC

Coffee Break

Plenary Address: The State of German Education in the US
Ms. Helene Zimmer-Loew, Executive Director of AATG

— e

Panel 2: current Challenges to Offering German — Facts on the
Ground (Moderator: Ms. Amy Peterschmidt, Bryn Mawr School)
Ms. Susan Spinnato, Maryland Department of Education

Ms. daoudia Bezaka, Washington, DC Public Schools

Ms. Helen Small, Virginia Department of Education

Ms. Leslie Grahn/ Ms. Debbie Espitia, Howard County Public Schools

Panel 3: Success Stories / Direct & Local (Moderator: Ms. Deborah
McGee Mifflin, Johns Hopkins University)

Dr. Bill Heiser, Mr. George Lindley, and Ms. Katrina Griffin, Anne
Arundel County Public Schools

Ms. Jennifer Kraeer & Attilie Kilmon, Dorchester County Public Schools
Dean Lawrence Poos, Dr. Claudia Bornholdt, Catholic University

12:30 - Lunch

1:30 -3:00 - Breakout for ‘“Working Groups’ {concurrent)

Group 1: Creating partnerships with the business community
Group 2: Creating new promotional materials — Why learn German?
Group 3: Creating educational partnerships across school levels
Group 4: Improving the pool of qualified German teachers
Group 5: Connecting / Outreach to the community

3:00 - 3:30 - Coffee Break

3:30 - 4:15 - Group Reports

4:15 - Future Planning: “Sustaining the Momentum” & What's Next?

4:30 - Cocktail Reception




Reception and Breakfast
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Greetings
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of Ase,

Andrea Christ- Embassy of the Federal Republic of Germany




Bringing Constituencies Together

Board Member & President of German

Society of Maryland
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THe
CATHOLIC UNIVERSITY

Dean Poos, Catholic University




Panel 1 Perspectives from the
Business and Government World




Plenary Address- Helene Zimmer-Loew




Panel 2- Current Challenges to
Offering German







Panel 3-
Success Stories- Direct/Local




5 Discussion Groups

. Business Partnerships

: Why Learn German? New

Promotional Materials

. Educational Partnerships

. Improving Teacher Quality

. Community Outreach




Action Plan: Business Partnerships

1: Business Partnerships
RS o RSpros

Set clear goals R

AATG Maryland | DC Matre

Consider the business

perspective
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Action Plan: Promotion

Centralize distribution of marketing
materials (AATG Webshop)

One Goethe-Institut website to

download materials with links to

AATG Webshop

Brochure: “German Means Business”

Use social network sites better

Create newsletter for young readers

2. Why Learn German

Rasults of working group 2: Creating new markating / promotional
materials - Why kkam German? (Protokoll by Cralg Childers)

1. Cemraize the gistridution of piysical marketing and promaotional
matarisiz: ons wabshap %or 3l itams.

e  Thabast way ks to expand the alraady axisting AATG webshop.
For this purpasa, the search function and the navigation must be
improved 50 that materiais can aasily be found.

. Subsequently, the AATS webdshod must be actively promaotad by
AATG chapters and the Gosthe-Institut

®  Thaprices ofthe matarials must be kept atordable
. Igess for new promaotional material:

® A button making starter iit with which the kids can make
their gwn duttons

® An APP for the IPnone???

. Coorgdinate with Goethe-Institutes in ragion to centraiize all
Proma/advocacy brochuras, PPTs/FDFs, videos, atc.

- One wadsite where 3il matarials and brochures can dbe
Sownioadad with inks 0 the AATG wedsnop where primed
brochures, atc. can be ardered: www.gosthe. de/usa

. This will ensure that onfy the most up-to-gate versions are
avaliabie online

. Develop a businass German brochura: “German Means Susiness”

®  Tryingtolure mare paopia inta laarning Garman by highlighting
that Garman is an important language in tha dusiness faid

. Use s0Cial network media more afiactively to promaote the Garman
language and 350 In order to £5TabIEN & community of German learners

. Craating 2 Facedook Ddge with the iatest news adout German
Music and naws in ganaral.

. Imtegrate a YouTube channal Into the weabsite with music videas
and maybe 850 short Mims and scenes

. Create a version of the German Information Center emall newsietter This
Weei in Germany for younger audiences with 3 ©ocus on youth cuiture,
music, etc.

. Simiiar to Facedook Fage with the iatest information that
interast young people

®  Clearand brienl
e  InGarmanand English

. Guicance counseions Shoukd De batter informad adout wihy learning German
3 usetul

. Spacial brochures and &xtra materiais for this Spacific target

Blog Archive

¥ 2011{18)




Action Plan: Educational Partnerships

Access admissions info at
college level

This blog supports the Summit on February 26, 2011 with important documents and resources. Also supports

Cre ate Social Student networks ongoing initiatives that have grown out of that first summit

3: Educational Partnerships
Institute an AAT G Chapter Creating Educational Partnerships across School Levels

1. Access admissions information at the college level. Target students who have
studied German. Create student social networks. Create CLUSTERS

Stammtisch

2. Institute an AATG Chapter Stammtisch (Susanne Sutton) = !
5. Community Outreach
3. Promote Immersion Weekend for High School students on college campus.

4. Take college students of German to visit & interact with HS German students. AATG Maryland / DC Metro

2 3 1 5. Use the chapter website and the listserve to exchange ideas & inform each other
Joint immersion weekend HS- |

College

Subscribe to: Posts (Atom)

Advertise events on chapter
website and listserv




Action Plan: Improving Teacher Quality

olldie REPUIL ADUSE  INEAL UIUY»

Identify Problems -
for Qualification
& Certification

This blog supports the Summit on February 26, 2011 with important documents and resources. Also supports
ongoing initiatives that have grown out of that first summit

Support

Prospective 4: Improving Teacher Quality
Teachers 1n Group Facilitator Amy Peterschmidt

Navigating System 1. Identify Problems Prospective Teachers have in getting Qualification (i.e.,

excellent language skills) and Certification.

2. Support New and Prospective Teahcers in navigating system, applying for
scholarships, going on summer abroad programs, etc.

5. Community Outreach
AATG Outreach | _
3. Plan an AATG Outreach to Graduate Students to consider the teaching
to Graduate fled, notjust academmia AATG Maryland / DC Metro
Students to go 4. Pool Information into an integrated data pool.

intO Tea.Ching Field ME T1- Recommend this on Google

Home

L AATG Marylad DMetro l
= ==t

Integl‘ated Subscribe to: Posts (Atom)
Information

L

& & Internet | Protected Mode: On




Action Plan: Community Outreach

Hold another Summit soon = Comttity Dufronch
Groun s - Comnecting / Outreacn to e Communly

Hold another “Summi on e Future of German in Maryland and e DC/ Metro
Reglon winin e ned year. Reach out 10 oMer organizations and senice
groups 3s well 35 Iwviting all of e Fed. 26, 2011, participants %0 afend e

Support MD legislative initiative for il

(44 . » Support th2 Maryland lagisizthe Inkisthe 10 declare October 25 "German
(German Herltage Month T e ks i e
and resource paople for this 3ction plan. No avent needs 1 b2 organized. This
16 3 mamer of writing JeBiers, lending SUPDOT 10 this INRiathe verally, 0
ameing nearhgs

3. Help out ith e cevelopment of T2 “Super Wedshe™ or “WI” 1zt was
O:2rmined 10 D2 NSSG20 by SEVEral OMEr QoURs. SUDDOM WNKNEUET pRrsen
13022 on s 3ction pian by comoliing 2oproprizte lists. such 35 3 listof

Help develop a “super website” et e e S

Put fogemer an INRIZte 113t Will Strengien Qur CUreach 1 COmMUny Caners,
senlor centers, IIDranes. JOuUl Qrougs. 370 possioly recreational centers
Create 3 Bist Of AATG Maryiand / DC Metro members and omers interested I
e 53me goals Who would D2 willing % Visk 3 SpECic iocation with 3 German-
reizted power point presemiation, an Informathe 13K, or 3 "nands-on™ acRY.

concrete pians Tt ey want 10 carry out

Visit community with PPT or talk sz s e e G v

o o,a

h d _ t t A Tabea Musnz, Pastor, The Uniied Church (Dle Versinigie Kirche)

Or nands-on acuvites Washingion, DC, ofred o organize an event 2 Bk church 2t will e
amracthe 1o chliren 300 el Smilies 17 e Vol of e churcn. She

imends 10 pian 3 “Sankt Nikiaus™ Adand or 3 similar culturally enriching
eent. Ye will help her wit tis naw e

Dr. irmgard Wagner, Amarican Goatne Society, will coordinase the 2011
caremony during which the Amarican Goethe Society will ghe modest
€387 awards o selected Nigh school stdents of German. AcoOrding 1
Dr. Wagner, Rogiger Lentz, Evecuthe Director of ;e German-
American HerRage Museum In Washington, DC, has ofiered 1o naie he
JWargs ceremony &t e museum

Followers Blog Archive




Outcomes: Scholarships

At the summit, Dan Hamilton generously offered 2 scholarship for

students to study at Concordia Language Villages in the summer

‘'@ (CONCORDIA
" LANGUAGE VILLAGES
L a5

Waldsee

German Language Village

WALDSEE FOTOS DUTUBE VILLAGE LIFE ABENTEUER UBER UNS
PROGRAMME/CURRICULUM  ARCHIV




Outcomes: Scholarships

The German Society of Maryland implemented The Gerhard Meinzer
Student Scholarship allowing a Maryland High School student to study in

Germany in the summer of 2012

FOUNDED: 1783
Home About Us Officers Calendar Education Support MNewsletters Links Contact

The German Society supports German High School
Language Education in Maryland Awards

Awards to High School students of German 2011: Pictures of the event
Article about the ceremony

New Program: The Gerhard Meinzer Student in Amerika Woche.
Scholarship. All German Society Members may 2010: Pictures of event
nominate a Maryland high school German student, to Article about ceremony
study in Germany this summer! Application Deadline: amerwoche pdf
February 10, 2012

The German Society of Maryland is beginning a new program this year to
send a Maryland high school student to Germany during the summer.
This summer, the program is made possible through the generous
contribution of Gerhard Meinzer to the German Language and Heritage
Fund. You must be a member of the German Society to nominate a hig




Outcomes: Stammtisch

4 Chapter Stammtische have been held in DC and Maryland

0000 -0:-0:-0:0:0:0-0-0-

Page 2 Info-Deutsch Spring 2011

First AATG Chapter
Stammtisch a Success

A mild spring evening, good beer and
German food were the starting ingredients
for a successful AATG Stammtisch: On
May 19, ten educators of German from
Maryland, Washington, and Northern
Virginia met for the first AATG Stammtisch
at Biergarten Haus in Washington D.C. At
February’s ‘Summit on the Future of
German in our Area,’ participants had
expressed an interest in meeting regularly
but in an informal setting to bring together

educators from middle and high schools, colleges, and other German language schools in the area.

The Stammticch nrovides a fnrum to evehanoe ideas and information It ic alco an onnortunih: to oet to know




Outcomes: Publicity from DW

P 1 A r t 1 Cl e on th e Deutsch fir Gehérlose in Washington | Kultr & Leben | Deutsche Welle | 02.04.2011
DW-WORLD.DE

Summit DEUTSCHE WELLE

_ BILDUNG | 02.04.2011
® 1 Artlc1€ ab Out Deutsch fiir Gehorlose in Washington

teaching German LA

@ GALLAUDET

at Gallaudet

o Article in Die weltweit fihrende Gallaudet-Universitat in Washington D.C. fiir Gehidrlose

bietet auch Deutschseminare an. Fiir die Studenten ist das eine Herausforderung.
Sie lernen die geschriebene Sprache und die Zeichensprache.

Amerika Woche

Jeder der sechs Studenten im Deutsch-Seminar an der Gallaudet Universitat in Washington ist
gehdrlos oder schwerhdrig. Trotzdem: Es ist mitnichten still in dem Seminarraum im zweiten
Stock des Hall Memorial Buildings auf dem Campus der Uni. Mit Fingern, Handen und Armen
diskutieren die Studenten, wie sie das deutsche Waort "Wohnung" Ubersetzen konnen. Einige von
ihnen sind in der Lage, Worte zu formen. Manchmal entsteht dabei ein Wort, manche sprechen
fast genauso deutlich wie Horende.

Eine der Deutsch-Studentinnen ist die 19-j3hrige Michelle
Morris aus Florida. Der schwerhorigen jungen Frau mit den
geflochtenen Zaopfen fallt die deutsche Sprache leicht, Michelle
méchte nach ihrem Studium am liebsten bei den Vereinten
Nationen arbeiten. Deshalb belegt sie an der Gallaudet
Universitat das Fach "Internationale Studien”. "Ich musste mir
eine Fremdsprache aussuchen”, sagt Michelle mit Hilfe ihrer
Hande. Wegen der UNO habe sie sich dann fur Deutsch
ﬁ entschieden. "Deutschland hat dort so eine starke Basis, dass
- ich das Gefiihl hatte, diese Sprache kdnnte fir mich sehr
hilfreich sein - fur die europaischen Lander aber auch fir die
afrikanischen", sagt die 19-Jahrige. Ohne die Aushildung an
der Gallaudet Universitdt ware es fur sie nahezu unmaglich, dieses Ziel zu erreichen.

Michelle Morris will spiter bei den 7
Vereinten Mationen arbeiten




Outcomes: Summit Il

German Means Business

December 9, 2011

Goethe-Institut Washington
German American Heritage
Museum

Goals:

Partnerships School and

X . 9 December 2011

Business Cornrnunity i 7
Goethe-Institut

Washington
GAHM

Internships for German
students

Business visits for High School
Students

Promoting German




Planning Checklist

Create a smallish committee of workaholics ©
Set the goals & fundraise

Find a host and set a date

Write invitation letters

Set the format — variety important!

Keep up communication via blog, website, emails

Follow up within 6 to 9 months




For more information...
® Visit

e Full video of summit

® Contact:

Claudia Bornholdt:

Katrina Griffin:
Deborah Mifflin:



http://futureofgerman.blogspot.com/
http://live.cua.edu/ACADEMICS/ModernLanguages/Symposium-110226.cfm
http://live.cua.edu/ACADEMICS/ModernLanguages/Symposium-110226.cfm
http://live.cua.edu/ACADEMICS/ModernLanguages/Symposium-110226.cfm
http://live.cua.edu/ACADEMICS/ModernLanguages/Symposium-110226.cfm
http://live.cua.edu/ACADEMICS/ModernLanguages/Symposium-110226.cfm
mailto:bornholdt@cua.edu
mailto:katrina.griffin@gmail.com
mailto:mifflind@jhu.edu

